
CHAPIN HIGH SCHOOL COURSE SYLLABUS 

 
                                                                                
       Grading Scale 

Course:  Marketing         A= 90-100 

Book/s:  Marketing Dynamics, 3rd Edition                         B= 80- 89 

Length of course:  1 Year                                                             Number of Credits:  1 Credit      C= 70- 79 

Coordinator:  Mrs. Jeannette M. Conti                                         Location: Room 202         D= 60- 69 

Email:   jconti@lexrich5.org                                                            Voice Mail:  575-5476                    F= Below 60 

Course Description:   

This introductory course studies the application of marketing as an integrated process. Topics include analysis of markets and customer 
value, marketing research, consumer behavior and developing a balance in marketing decisions that considers product formulations, 
prices, channels of distribution and promotion.  
 
The course is taught using several different formats, including, but not limited to: 

 
(1) Lectures on Marketing concepts, methods and examples 
(2) In-class activities requiring active student participation 
(3) Student-led Marketing case presentations and in-class discussions  

 
A significant portion of this course will allow you to learn through active participation in discussions and experiential exercises.  You will 
benefit most from this course by actively preparing for and participating in each class session. 
 
Daily Materials:  Students are required to bring their textbooks, notebook, and pencil to class daily. 
 
Course Competencies:  
 

SAFETY  
   

1. Identify good work attitudes that affect safety on the job. 
2. Identify major causes of work-related accidents in offices. 
3. Demonstrate knowledge of an emergency plan. 
4. Describe the threat of viruses to a computer network, methods of avoiding attacks, and options in dealing with a 

virus attack. 
5. Identify potential abuse and unethical uses of computers and networks. 

 
BUSINESS AND MARKETING FUNDAMENTALS  

1. Explain the concept of marketing.* 
2. Explain market and examine the seven functions.* 
3. Explain marketing and its importance to the economy. 
4. Explain the marketing functions and their related activities. 
5. Explain market identification and marketing mix.* 
6. Develop a SWOT analysis.* 
7. Describe the elements of a marketing plan.* 

 
ECONOMIC FUNDAMENTALS AND FREE ENTERPRISE 

1. Define important economic terms.* 
2. Discuss economic resources. 

3. Examine factors of production. 
4. Discuss the basic economic questions. 
5. Define supply, demand, and equilibrium.* 
6. Explain the supply and demand theory. 
7. Define free enterprise systems. 
8. Describe the types of business ownership.* 
9. Define the phases of the business cycle.* 

 
COMMUNICATION AND INTERPERSONAL SKILLS 

1. Demonstrate effective verbal and nonverbal communication. 
2. Determine interpersonal skills needed to develop sound customer relations, written communication, and teamwork.* 
3. Identify technology used to facilitate marketing communication. 
4. Identify personal and professional goals. 

 

mailto:Email:


PROFESSIONAL DEVELOPMENT 
1. Utilize resources that can contribute to career decision making. 
2. Demonstrate the skills needed for a job.* 
3. Determine career trends and opportunities in marketing. 

4. Prepare a resume and cover letter. 
 
SELLING 

1. Describe the purpose and importance of selling. 
2. Explain business ethics in selling.* 
3. Define buying motives. 
4. Demonstrate the selling process.* 
5. Explain appropriate ways to handle difficult customers. 
6. List steps to handle customer/client complaints.* 
7. Identify online shopping techniques for sales and purchasing. 
8. Explain the process of calculating sales transactions.* 

 
DISTRIBUTION 

1. Summarize the channels of distribution. 
2. Classify the channel members.* 
3. Summarize direct and indirect channels. 
4. Classify the activities of physical distribution. 
5. Summarize transportation systems. 
6. Classify the storage of products. 
7. Describe the methods of handling merchandise and inventory control.* 
8. Explain legal and ethical considerations in distribution. 

 
PROMOTION 

1. Explain the role of promotion as a marketing function. 
2. Discuss the types of promotion.* 
3. Identify the elements of the promotional mix.* 
4. Describe the use of business ethics in promotion. 
5. Explain the use of brands and trademarks. 
6. Explain the types of advertising media. 
7. Explain publicity and public relations activities.* 
8. Explain concept and purpose of visual merchandising and display. 
9. Create a promotional plan. 

 
Grading:   
 
Major Assignments (Tests / Quizzes / Projects): 60%  
Minor Assignments (Classwork / Homework / Other): 40%  
 
There will also be a midterm exam that will count as 20% of your semester one grade and a final exam that will count as 20% of your semester two 
grade. 
 
PARENT – TEACHER COMMUNICATION: 
If you should have any questions or concerns about your student and his/her progress, please do not hesitate to call me at 575-5476.  I can also be 
reached via email at jconti@lexrich5.org.   

 
STUDENT RESPONSIBLITIES: 
As a member of the Marketing class, you have certain responsibilities that will enable you to learn the knowledge and skills that are taught. 
 

1. You must attend class regularly.  Any assignments made before an absence are due on the day you return to class.  Following an 
absence, it is your responsibility to check with the teacher in order to receive work missed and/or make arrangements to make up 
work.  In accordance with school policy, students will have ten calendar days to make up any work due to absences.  Enrichment is 
offered every week during the power hour. 

 
2. Lecture note taking is a must and is expected.  You do not need to write down word for word what is said.  Write down the main 

ideas, and put notes in your own words.  Notes are important because the exam is cumulative. 
 

3. Read all class handouts and bring them to class with you.  The exam is cumulative so keep up with the handouts. 
 

4. Listen – Participate- Respect!  Listen in class and be prepared to participate in class discussions being respectful when others are 
speaking.  You will receive an assignment grade every nine weeks based on your class participation.   

 
5. Complete homework assignments!  Homework is important to reinforce the information you are learning.  Homework will be due the 

class period immediately following the assignment unless stated otherwise. 
 

6. Review notes and handouts nightly in order to ask the teacher to clarify or review with you any information you do not understand.  
Remember there are no dumb questions! 



 
 
HONOR CODE:  The Academic Honesty Policy is being implemented to ensure that students submit credible work that is evident of their content 
mastery.  Students should seek to be totally honest in their dealings with others.  They should complete their own work and be evaluated based upon 
its originality.  They should avoid academic dishonest and misconduct in all its forms, including plagiarism, fabrication or falsification, cheating, and 
other academic misconduct. 

 
CLASSROOM DISCIPLINE PLAN 

Dear Parent/Guardian: 
 
To guarantee your child and all the students in my classroom the excellent learning climate they deserve, I am using the following discipline plan. 
 
District Policy will be enforced as outlined in the Discipline Code Booklet and the Chapin High School Handbook.  This includes but is not limited to 
proper usage of the Internet.  It is the responsibility of the parents and student to be familiar with these rules.  In addition to the above all students will 
be asked to adhere to the following class rules.  These additional rules are necessary for the safety of the teacher, students and equipment in the 
computer lab. 
 
Class Rules: 

1. Students will be in the classroom, prepared, and ready to start when the tardy bell rings. 
2. Students will place all backpacks and personal items in the designated area of the lab for the duration of the class. 
3. NO food or drinks will be allowed in the lab. 
4. No talking without permission.  Pay attention during class - - maximize learning. 
5. Keep the chairs in place at the desk and stay seated unless you have permission from the teacher. 
6. Treat your teacher, computer equipment, classmates, and yourself with respect. 
7. NO CELL PHONES or Chromebooks.  They will be confiscated and turned into an administrator if seen or HEARD. 

 
Consequences: 

1. Student will receive a warning. 
2. Second warning - - student/teacher conference after class. 
3. Third warning - - 15 minutes of Enrichment Period next day. 
4. Fourth warning - - 15 minutes of Enrichment Period next day and a call to parent/guardian. 
5. Fifth warning - - Written discipline slip and call to parent/guardian. 

 
Rewards: 
 

1. Good behavior is rewarded with extra time to get help in class with assignments. 
2. Praise 
3. Good grades 
4. Complimentary notes and phone calls to parents. 

 
 
 

Career and Technical Education Student Organizations 
 
Future Business Leaders of America 
http://ed.sc.gov/topics/careerandtech/studentorgs/  
http://www.fbla-pbl.org/ 
 
 
 
National Technical Honor Society  
http://www.nths.org/ 
 
National Technical Honor Society 
 
Mission  
To honor student achievement and leadership, promote educational excellence, and enhance career opportunities for the NTHS membership.  
 
Vision  
To be the leader in providing recognition for excellence in career and technical education and creating significant occupational opportunities for 
America's top workforce education students.  Committed to providing the highest quality recognition for outstanding students in career and technical 
education, supplying excellent services to our diverse and multi-cultural membership and member schools, creating new and emerging relationships 
between the educational community and business and industry, being a flexible organization on the leading edge of technology and constantly 
responding to change, maintaining financial responsibility to meet our increasing needs, and sustaining growth, innovation and continuous improvement 
based upon ongoing evaluation.  
 

Lexington School District 5 
 
Requirements for membership into the NTHS: 
 
Senior 
Overall cumulative 3.5 GPA (Grades 9 – 12)* 
Program area 4.0 GPA (Students must make a 93 or above in all CATE courses that are part of their completer program.) 



Program completer (See below.) 
Teacher Recommendation 
Active involvement in CATE student organization and/or student government, civic, or service organization  
10 hours of community service (Verification form is due on or before the end of the first semester during their senior year.) 
 
*Please include Grade 12 GPA through the end of first semester.  The GPA is not rounded. 
 

Program Completers:  Business and Marketing Education 
 
1 
General Management 
 Required:  Accounting 1 
   Entrepreneurship 
 Plus 2 credits from the following: 
   Accounting 2 
   Business Law 
   Integrated Business Applications 1 
Accounting 
 Required:  Accounting 1 
   Accounting 2 
   Integrated Business Applications 1 
   Business Finance 

 


